
nLightenedThoughts William Blinn Communications
Worthington, Ohio 43085

www.blinn.com • 718.577.1054

nLightened Thoughts (ISSN 1543-1533) is for clients and friends of William Blinn Communications, Worthington, Ohio. 
Phone 614.785.9359 (Columbus) and 718.577.1054 (NYC). On the Web at www.blinn.com. All rights reserved.

May 2018

Internet Privacy Seems Like a Badly Told Joke
Any information on a computer that’s connected to the internet can be compromised. 

Start with that understanding when you consider security and privacy.

Recently we learned that Cambridge 
Analytica improperly obtained data about 
Facebook subscribers and used that data to 
affect the 2016 election. In fact, Cambridge 
Analytica used the same procedures Facebook 
advertisers use to target you for ads. 

To Facebook, Twitter, Instagram, LinkedIn, 
and all the other services, you are the product. 
It’s advertisers who are the customers. That’s 
not a new concept. If you listen to commercial  
radio, watch television, read any free maga-
zines or newspapers, or play any free games 
on the internet, you are what’s being sold.

Nothing is free. If someone is providing a 
service that you use but don’t pay money for, 
you are paying in another way.

There’s been a lot of talk about quitting 
Facebook, but what viable alternatives exist? 
Facebook provides more than just enter-
tainment. When my older daughter was ill 
last year, it was how we kept distant family 
members updated. My wife has used it to find 
relatives in Poland and I belong to groups for 
old-time radio people, editors, photographers, 
punsters, my hometown, and more.

Jim Wright, an old Navy guy who can be 
both profound and profane, has large Facebook 

following. “[F]for all of its problems, it’s still a 
huge communication system that allows me to 
reach 150,000+ people every day.” Wright says 
that he’s careful about the personal informa-
tion he posts because he knows that Facebook 
is more about profits than about protecting 
users, adding “at the moment, I get more out 
of Facebook than they get out of me and so 
I’m going to stick around.”

But we could all be a little more proactive 
about our own private information.

Facebook users should opt out of platform 
application program interface sharing. In trying 
to scare you away from making that change, 
Facebook warns that you will lose access to 
“apps, plugins, games, and websites on Face-
book and elsewhere.” That’s actually good, but  
if you’ve used Facebook credentials to access 
other sites, you’ll need to create a user name 
and password for each of those sites.

Some applications you use on a mobile 
device may need access to Facebook. If so, 
you can adjust settings for that application 
and limit what it can see.

Before posting a message to Facebook, 
think about who should be able to see it. Public 
means exactly that, but you can limit posts to 
just your friends, friends with certain excep-
tions, a list of specific friends, only yourself 
(useful for testing), or a custom list. Messages 

that contain personal details you might not 
want to be public, should have limited distri-
bution.

It’s also worthwhile to visit Facebook’s ad 
settings section to see what Facebook thinks 
it knows about you. You’ll find a list of catego-
ries such as birthday month, political leaning, 
interests, and hardware used. Facebook says 
this information helps “advertisers reach 
people who are most likely to be interested 
in their products, services, and causes.” You 
can delete these.

It’s Not Just Facebook
Not everyone uses Facebook, but just about 
everyone uses Google. As a result, Google knows 
more about you than the FBI, CIA, and NSA 
combined! 

Much of this information comes from 
searches you conduct using Google. Have you 
noticed that searching for something (let’s 
call it a “widget”) on Google will result in the 
display of ads about widgets on website pages 
that have ads when you visit those pages. 

That’s not necessarily bad. If you’re looking 
for a widget, companies that make or sell 
widgets would like to introduce themselves 
and you might welcome the ads. However, 
the ads continue to appear long after you’ve 
bought the widget or decided not to buy one.

“[F]for all of its problems, it’s still a huge communication 
system that allows me to reach 150,000+ people every day.”

— Jim Wright

https://www.facebook.com/ads/preferences/?entry_product=ad_settings_screen
https://www.facebook.com/ads/preferences/?entry_product=ad_settings_screen


The easiest way to avoid this is to use 
a search engine other than Google. Duck-
DuckGo is the best known non-tracking 
search engine. It displays ads, which is how 
the service is paid for, but it doesn’t add your 
information to a file anywhere and it doesn’t 
track you. I’ve found DuckDuckGo to be a 
worthy and reliable replacement for Google.

Another search engine is an excellent 
choice for certain types of searches. Wolfram 
Alpha is a specialized search engine that does 
not catalog commercial sites, so it’s not a good 
choice if you want to buy something. 

Search for LED lights on most search 
engines and you’ll be shown a list of places 
where you can buy them. Wolfram Alpha will 
identify the inventor of the technology and 
explain how it works. If you need scientific or 
technical information, Wolfram Alpha should 
be your first stop. General information is free, 
but if you use the site a lot and need more 
detailed responses, you’ll want a monthly 
subscription ($5 to $8 per month).

If you want to continue using Google, you 
can purge your search results. Start on the 
Google Activity page where you may be aston-
ished by what Google has retained. Google says 
“Only you can see this data. Google protects 
your privacy and security.” Even so, you might 
want to eliminate some of it. Google explains 
the full process on their support site. 

I found that Google had a list of my search 
terms back to August 11, 2013, and decided 
to delete all history prior to January 1, 2018. 
Keeping recent terms can be helpful. If you 
choose to delete the history, you’ll need to 
revisit the activity page occasionally and 
repeat the process.

Google also allows users to turn off ad 
personalization, but think twice before doing 
so. Turning off personalization doesn’t turn 
off ads, but it does make them less useful. 
Google explains: “You’ll no longer be able to 
block or mute some ads. Ads you see may be 
based on the subject of the webpage that you’re 
viewing.”

Other Services and Devices
If you use a personal assistant (Cortana or Jiri, 
for example) or a smart device that you talk to 
(like Amazon Echo), consider reviewing what 
the system knows about you and possibly purging 
some of the information.

These devices learn about you and are able 
to respond better once they know your prefer-
ences – just like a real personal assistant – so 
deleting everything isn’t a good idea.

Most large companies tell their employees to 
assume that telephones and computers owned 
by the company and provided to employees 
are being monitored. It’s not unreasonable 
to assume the same thing when we’re dealing 
with on-line services. Jim Wright put it this 
way: “I don’t talk about anything in Facebook 
messenger that would embarrass me in public. 
And I don’t give Facebook any information 
that I don’t expect them to exploit for their 
own profit.” Ω

The Most Important Gift
The past year has been, shall we say, “inter-

esting” as we learned more than we ever 

wanted to know about how the liver works, 

how it fails, and organ transplants.

On Monday, May 15, 2017, we learned that older daughter, Elizabeth, 
was in the emergency room at Fairfield Medical Center. Liver failure 
was the initial diagnosis. After being in intensive care overnight, 
she was transferred to Ohio State University Hospital the following 
morning. Barely conscious on arrival, she soon slipped into a coma.

An outstanding team of medical professionals from many depart-
ments confirmed the liver failure diagnosis. Because the failure was 
acute and immediately life threatening, she was moved to the top 
of the list for a donor organ. A match was found on May 19 and the 
transplant surgery began late that afternoon.

The following afternoon, Elizabeth met her surgeon (lower left 
photo) and has been observed closely in the year since by the head of the 
surgical team and the hepatology department at University Hospital.

As essential as the medical staff has been, this past year would have 
been much different without Donate Life Ohio.

The Importance of Organ Donation
Donate Life Ohio is a coalition of the state’s organ, eye, and tissue recovery 
agencies dedicated to educating Ohioans about the need for donations 
and motivating them to join the Ohio Donor Registry.

Similar organizations associated with Donate Life America exist 
in all states. If you’re not yet a registered organ donor, please consider 
signing up. The donatelife.net website can guide you to your state’s organ 
donor registry, help  you determine if you’re already registered, and 
assist with registration if you’re not.

On average, 20 people die every day in the United States while 
waiting for a transplant that doesn’t come in time. More than 100,000 
people are on various transplant waiting lists.

We are eternally grateful to the organ donor, the organ donor’s 
family, the intensive care doctors and nurses who kept Elizabeth alive 
during the wait, and the surgical team. These are the heros who gave 
Elizabeth a second chance at life. Ω

http://duckduckgo.com/
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